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Engelhard Arzneimittel is turning 150 years  
From a pharmacy to an internationally-known  
OTC company 

Engelhard Arzneimittel is known nationally and inter­
nationally for its broad palette of self­medication 
products that are sold in pharmacies. Products such as 
isla® (since 150 years ago), Prospan® (since 1950) and 
Tyrosur® (since the 1960s) are nowadays at the tip of the 
company’s diverse product palette. 

The company’s history starts more than 150 years ago in 
the Rosen Pharmacy (“Rosenapotheke”) in Frankfurt am 
Main, in the state of Hesse. This foundation stone was 
placed at the time by the pharmaceutical pioneer and 
founding father Karl Philipp Engelhard. It continues to 
exist today in the form of a fifth-generation inter-
national company led by two brothers, Oliver and Richard 
Engelhard, following the vision and guiding principles of 
the Engelhard pioneer.

From the start, a focus on human health 

This mission found its beginnings in 1872 with Frankfurt 
pharmacist Karl Philipp Engelhard, who had developed a 
formulation for soothing throat pain a couple of years 
before: the isla® moos pastilles. With the establishment of 
the first factory for Engelhard pharmaceutical preparations, 
this research-minded pharmacist and entrepreneur laid 
the groundwork for a now more than 150-year extraordinary 
success story.

Fig. 1: Rosen Pharmacy 
©Engelhard

Fig. 2: Karl Philipp Engelhard (1836-1924) 
©Engelhard

Fig. 3: 1868 Launch of Isla Moos Pastilles 
©Engelhard

150 years of Mission Health



The first change in company leadership 

Starting in 1919, everything changed in Germany, and not 
just at a political and economic level. At Engelhard, company 
management also changed. Max and Paul Engelhard, the two 
sons of the founder, then took over the family operations 
which by this time had grown into a medium-sized company. 
Purposefully and with advertisements that reflected the 
spirit of the times, the two brothers continued to expand the 
product brands.

The third generation takes over  
the family operations

Only two decades later, the family’s third 
generation took over the business and led 
the company through the difficult times of 
the Second World War. For the Engelhard 
pharmaceutical company, the 1950s re-
presented a milestone in the develop ment 
and distribution of two of its most important 
medications to date: In 1950, the Prospan® 
Caugh Syrup, produced from ivy leaves, 
were brought to market. This was followed 

shortly thereafter, in 1959, with the introduction of the 
Tyrosur® Wound Healing Gel to the local market.

A new era begins

In 1971, the three Managing Directors Georg Maximilian,  
Karl Michael and Dr. Rolf Engelhard, the fourth generation, 
took over the family’s traditional enterprise and all asso-
ciated responsibilities. Although differently than in the 
previous years, the global situation was similarly challen-
ging and unstable. Engelhard Arzneimittel initiated the 
expansion of its market shares 
through the marketing and dis-
tribution of its products at an 
international level. 

The continuation of an 
innovation­rich family history
Since 2001, the fifth generation, consisting of brothers 
Oliver and Richard Engelhard, are continuing with the 
vision and guiding principles of the founding father Karl 
Philipp Engelhard. The preservation of traditional manu-
facturing values and knowledge, and the use of the most 
modern and innovative production technologies form, as 
always, the foundation for the well-established Engelhard 
products. The over-the-counter or pharmacy-only pro ducts 
for self-medication are available nowadays in more than 
100 countries around the world, and yet are all produced 
in Germany.

Ready for the future
Having faced the challen-
ging experiences of the past 
few decades, the com pa ny 
also sees itself as best pre-
pared for current and future 
issues and developments, 
thanks not least to its more 
than 450 employees. 

150 years of Mission Health

Fig. 6: Prospan® bottle 
from 1950  
©Engelhard

Fig. 7: 150-year anniversary key visual in 
English ©Engelhard

Fig. 8: Engelhard Administration building 
©Engelhard

Fig. 4: Dr. Paul Philipp Engelhard (1874-1944) 
©Engelhard

Fig. 5: Dr. Max Engelhard (1877-1940) 
©Engelhard



Engelhard Arzneimittel celebrates  
its 150­year anniversary
The combination of a tradition-rich family 
company and innovative entrepreneurship 
as a recipe for success

Engelhard Arzneimittel has a reason to celebrate, not 
least because of its 150­year anniversary this year. 
Aside from this, the international company, operating 
in the areas of over­the­counter as well as pharmacy­
only medications both domestically and abroad, is also 
celebrating continuous growth and top positions in 
more than 100 markets around the world. What started 
more than 150 years ago as a pharmacy in Frankfurt am 
Main in the state of Hesse, is nowadays a family company 
led by the fifth generation, that stands out thanks to its 
investigative spirit, innovative marketing approaches, 
and quality products. Through unique preparations, 
innovative manufacturing processes, and the strategic 
“Made in Germany” approach, Engelhard Arzneimittel 
crystallises as a pioneering and innovating company.

From tradition and an investigative spirit 
More than 150 years ago, when pharmacist and founder 
Karl Philipp Engelhard set down a cornerstone for the nowa-
days successful nationally and internationally-operating 

company from the Hessian 
city of Niederdorfelden, with 
his product isla® (isla moos 
pastilles, at the time), he 
wondered why not develop a 
product in an easy pharma-
ceutical form that is intended 
for persons affected by sore 
throats. The fact that this 
founding product did not 
remain the company’s sole 
product demonstrates how 
Engelhard’s investigative  

spi rit, sustained for generations, created a prospering, 
medium-sized family company with internationally-known 
brands, from the Rosen Pharmacy in Frankfurt.

Faithful to the motto “Preserve what is good and be open  
to what is new”, high-quality products are manufactured 
and marketed nowadays under the most modern standards.

With its organic growth, the company consistently places 
great value on the evidence-based very good effectiveness 
and very good tolerability of its products. The medicinal 
preparations, which were produced at the Frankfurt am 
Main location until the 1990s, are researched, (further) 
developed, manufactured, and packaged nowadays in a 
highly modern environment in Niederdorfelden, and 
exported to over 100 countries. The designation “Made in 
Germany” is not just an Engelhard promise of quality; it is 
also meant to vouch for the importance of the Germany 
production facility and the transparency in the produc tion 
process. Engelhard self-medication products are nowadays 
available worldwide in more than 100 countries.
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Fig. 10: Manufacture of Prospan® nowadays  
©Engelhard

Fig. 9: Manufacture of Prospan® 1962 
©Engelhard



At Engelhard, change is a constant  
that drives innovation 
Having faced the challenging experiences of the past few 
decades, the company regards itself as best prepared for 
current and future challenges, not least thanks to its more 
than 450 employees. Engelhard concentrates, among other 
things, on its organic growth strategy, consciously aware of 
the integration of sustainable factors and options in the 
development and production of its preparations. In accor-
dance with the philosophy of responsible medicine, the 
company also searches past the boundaries of phyto-
medicine for the best in the category of available active 
agents.

The fact that the Engelhard product portfolio emerges from 
one consolidated location, from Research, through Deve-
lopment, and on to Production, has the advantage that the 
company can react very quickly to changes in the value-
added chain. Thus, processes are adapted immediately, 
and also in preparation for changes.

Preserving traditional values also in the future,  
to consistently achieve innovations

With an interest in research, a wealth of ideas, a quest for 
innovation, and a proper measure of understanding of its 
values and preservation of traditions, Engelhard Arznei-
mittel is always able to remain current and to meet market 
requirements. This year, Engelhard is celebrating 150 years 
of manufacture of drugs, medicinal products and diet 
supplements in both the over-the-counter as well as 
pharmacy-only domains. 

Fig. 11: Product control of isla® moos 
©Engelhard

Fig. 12: Managing Directors Oliver and Richard Engelhard 
©Engelhard 
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150 years of Engelhard Arzneimittel
Responsible medicine knows no age

Engelhard Arzneimittel is a 
globally-operating company 
in the areas of respiratory 
tract and skin diseases, 
memory support, and diges-
tive disorders. All Engelhard 
products are made under 
the guiding principle of very 
good effectiveness accom-

panied by the highest demands on tolerability. Added to 
this, we strive for evidence of effectiveness as evaluated 
through continuous research, and preparations in pharma-
ceutical forms that have been deemed agreeable for 
patients. The company is proud, among other things, of its 
Prospan® brand with which this pioneering company placed 
a foundation pillar in the area of 
rational phytotherapy. Other 
brands such as isla®, Sinolpan®, 
Tyrosur® and Velgastin® have also 
been able to compete very well 
in their respective indi cation 
areas and/or areas of use.

From the start, it was known at 
Engelhard that gaining the trust and 
loyalty of users, and continuously 
building upon this trust and loyalty 
over the long term, would be possible 
through an effective, tolerable, easy-
to-administer medicinal product that 
was proven through studies. In this 
manner, for example, the development 
and production of isla®, used for relief 
of sore throats, was groundbreaking 
during its time as it was the first ready-
made product, made available by 
Engelhard Arzneimittel. The discovery 

and study of ivy for use in a unique, medical manufacturing 
process was also revolutionary at the time. With it, Prospan® 
and its cough-alleviating effect was considered a pre cur-
sor in the 1950s. Other 
milestone products for 
Engelhard are Tyrosur® 
Wound Healing Gel and 
Wound Healing Powder.

In order to remain state-of-the-art in the future, and to 
further expand its role as a pioneer, Engelhard places 
extraordinarily large value on high-quality research and 
clinical testing of its products, in accordance with the 
highest quality standards. Not least for this reason, many 
Engelhard products are considered as the best of their 
class. The company thus conti-
nues to be measured against 
the standards of its products, 
and is aware of the importance 
and responsibility it has toward 
its users.

Conclusion: Engelhard Arzneimittel considers itself a 
manufacturer of responsible medicine. This self-conception 
includes the knowledge that many of its products – 
whether of plant or chemical origin – are considered to be 
the best of their class. This best-in-class classification is 
underscored by the products’ very good effectiveness, very 
good tolerability, continuous research, as well as adequate 
pharmaceutical forms. In terms of responsible medicine, 
Engelhard’s greatest aspiration is being able to offer the 
most optimal form of therapy to its patients, from infants 
all the way to seniors. And all of these components 
support the choice of an Engelhard preparation.

150 years of Mission Health

Fig. 13: isla® moos and isla® med acute
 ©Engelhard

Fig. 14: Sinolpan® 
©Engelhard

Fig. 16: Tyrosur® Wound Healing Gel ©Engelhard

Abb. 15: Prospan®  
©Engelhard

Fig. 17: Velgastin® ©Engelhard



Interview with the Managing Directors

1. Topic block: Company History

Interviewer: Dear Mr. Engelhard, thank you for taking the 
time to speak with us on the occasion of the 150­year 
anniversary of Engelhard Arzneimittel. Together with 
your brother Oliver you now represent the 5th genera­
tion at the helm of this family company. Did you always 
know that you would lead the company when the time 
came? What do you find appealing in terms of your role 
and the company?

Answer, Mr. Richard Engelhard: My childhood was strongly 
influenced by the earnest and inspiring stories that my 
father told about his work. From early on we were able to 
witness his level of commitment, and the heart and soul 
that he poured into his tasks, and especially into the people 
at Engelhard Arzneimittel. These formative years are enti-
re ly the reason why I made the decision to follow in his 
footsteps. Through him I grew up as part of the family 
company. From the time we were young, we were involved 
first-hand in the running of the company and were thus 
able to gain quite a bit of experience as children. Our 
respect for such complex duties has remained with us and  
I am thankful for all the experiences that our father shared 
with us. 

Engelhard Arzneimittel was and continues to be a part of 
me. For this reason, I actually did not require any enticement 
to motivate me to take on the role of Managing Director. To 
this I must add that the appeal is found in the fact that 
each season brings its own challenges, and these need to be 
dealt with. In my case, the opportunity to continue positio-
ning our company professionally in the age of globalisation 
and digitalisation, and to best equip it for the future so 
that future generations may also build upon it, is what 
appeals to me. 

Interviewer: What did your predecessors share with 
you, that you are now able to integrate in your current 
position? 

Answer, Mr. Richard Engelhard: The Engelhard recipe for 
success, which is based on innovation and tradition, as 
well as our values and an indefatigable spirit for investigation. 
But also qualities such as curiosity, perseverance and 
diligence, which have characterised our leadership culture 
and ultimately our company, across generations. All of this 
has played a critical role for me. Of course, not least impor-
tant, our long and successful history has trusted me with a 
responsibility to preserve our company values and to move 
toward the future with innovative solutions. 

Interviewer: In your view, what are the least­known 
highlights of the 150 years of the company’s history?

Answer, Mr. Richard Engelhard: We do not make a secret of 
our numerous highlights. We are proud of them and we 
make them known. Because no one is solely responsible 
for our achievements; rather, it is all of us together at 
Engelhard Arzneimittel. Together we can look back on the 
150 successful years of our company’s history and look 
forward to the highlights that are still to come. 

Our many highlights include the continuously set and 
then accomplished goals, which include every new product 
development, every further development, our expansion 
into new indication areas, the development of Prospan into  
a world market leader, and much, much more. 

For me, personally, a highlight was breaking past the  
100 million turnover mark, but also the construction and 
commissioning of the new production facilities and of the 
new Administration building. It is always nice to see when a 
large investment is made and it produces successful results. 

Interviewer: If you had the possibility, what would you 
like to ask company founder Karl Philipp Engelhard?

Answer, Mr. Richard Engelhard: It would be fascinating to 
know what he felt when he placed his first product on the 
market. I would also like to know what challenges he had  
to face at the time, and how he overcame them without  
the technical options that we have nowadays. I would also 
like to ask him whether he would have ever imagined that his 
pharmacy in Frankfurt would one day become a globally-
operating company in more than 100 countries.

Engelhard 150 Years



2. Topic block: Strategy // the Present // Outlook

Interviewer: Dear Mr. Engelhard, today you direct an 
internationally­operating pharmaceutical company. 
What approaches did you add to the company strategy 
that did not exist before, and how did these fit with the 
existing values at the time? 

Answer, Mr. Oliver Engelhard: Tradition and innovation have 
always accounted at Engelhard for the company’s essence 
and success. They represent not just our entrepre neurial 
spirit but also that of past generations of Managing 
Directors. 

These values or foundation pillars also form, nowadays, the 
basis for all of our corporate endeavours. The manner in 
which we further develop and implement these values, and 
adapt them to ever-changing circumstances, is perhaps  
the individual touch that every generation contributes. 

The greater themes of my generation, upon which we apply 
our values, are clearly digitalisation and globalisation. But  
we must also grapple with other topics such as the climate 
crisis, the shortage of raw materials, the coronavirus, and not 
least of all the war in Ukraine, every day at Engelhard 
Arzneimittel – always striving to honour our values. 

Specifically, this means that we must develop, and we 
clearly wish to develop, innovative solutions. For example, 
in the area of Marketing we have streamlined the appear-
ance of our brands internationally, thus facilitating their 
recognition for our users in all markets. In this manner, we 
want to be perceived more strongly as an internationally-
operating pharmaceutical company. We also use the topic  
of digitalisation to our benefit, in order to further develop 
our company and remain innovative. In doing so, we have 
adapted our digital brand profile toward our users. We are 
present online not just with our products, but also by offer-
ing our partners in the health field, i.e. doctors and pharma-
cists, the opportunity to obtain further training through 
our Engelhard Campus, a digital training platform. 

Innovation is thus not only our fundamental value. It is  
also a daily tool and our drive toward progressive action. 
Tradition and experience help us to guide our innovations 
into the proper tracks. Thus, tradition works as a type of 
compass when current innovations are further developed in 
the future so that new innovations may come into fruition. 

Interviewer: You follow the “Made in Germany” approach. 
What do you believe are its advantages? What could be 
the barriers to this strategic approach?

Answer, Mr. Oliver Engelhard: The fact that all Engelhard 
products are researched, developed and produced in 
Niederdorfelden provides us with the advantage of being 
able to react very quickly to any changes in the value-added 
chain. Thus, processes are continuously optimised imme-
diately and also proactively in preparation for changes, and 
adapted to the most recent standards and requirements. 

We consider “Made in Germany” to be a fundamental 
principle, and at the same time a promise of quality to our 
users around the world. And we are conscious of the fact  
that this approach does not happen as a matter of course, 
and it is not always easy to implement. Nonetheless, we  
wish to continue adhering to it in the future. This principle 
will most likely also continue to set us apart from our 
market competitors. 

The designation of origin “Made in Germany. Made by 
Engelhard” is not just a promise of quality, but is also inten-
ded to express the importance of Germany as the produc-
tion location, and the transparency that is present in the 
production process and the value-added chain.

Interviewer: What appro aches do you follow currently, 
in order to stand out from the competition? 

Answer, Mr. Richard Engelhard: As my brother already 
mentioned, we set ourselves apart from our market 
competitors in that we research, develop and produce all  
of our products at our Niederdorfelden location. Still, we  
do not spend a lot of time focusing on our competitors. 
Rather, we follow our own goals and ideas. True to the  
motto “Preserve what is good and be open to what is new”, 
we will continue manufacturing and marketing high-
quality products by using the most modern and innovative 
production technologies. In this manner we strive to be 
close to our customers, to be able to offer them perfect 
service.
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Interviewer: Another point that is very topical at the 
moment is diversity. The topic of gender and women in 
leadership positions. Until now, Engelhard has been 
exclusively led by male family members. Will anything 
change at Engelhard in the future, as pertains to diversity 
and more women in leadership positions? How diverse is 
your workforce?

Answer, Mr. Oliver Engelhard: Diversity has long played an 
important role at Engelhard. As a family company, we place 
great value on gender equality and on the balance between 
work and family. This is perhaps the reason why almost half 
of our Management personnel is already comprised of 
women. I believe it would be fair to argue that, in terms of 
diversity, we have taken a leadership role among medium-
sized companies. This is because we are very aware that our 
employees and their diverse talents are the building blocks  
of our success. We use this diversity to take as many different 
aspects as possible into account in the development of new 
products, their marketing, and their market positioning, in 
order to meet the needs of our clients in a more precise 
manner. This is the clear advantage of a diverse workforce, 
and it is thus encouraged and desired by us. 

Interviewer: Mr. Richard Engelhard, you moved with 
the company from Frankfurt to Niederdorfelden in the 
1990s. What does this location represent to Engelhard? 
Why Niederdorfelden in particular? 

Answer, Mr. Richard Engelhard: Correct, our products 
were produced in Sandweg in Frankfurt am Main up until 
the 1990s. 

We had a strategy for dramatic growth and we had grown 
dramatically. For this reason, we made the decision to 
manufacture our preparations in larger, newer, and more 
modern production facilities. Among other advantages, this 
move allowed us to group all divisions, from Research, to 
Development, all the way to Production and Administra-
tion, in one single location. The designation “Made in 
Germany” is not just our promise of quality, but is also 
meant to vouch for the importance of the Niederdorfelden 
production facility and the transparency in the production 
process and the value-added chain. We believe that 
Niederdorfelden was and is the ideal location as it is situ-
ated just outside Frankfurt and in the middle of Germany.  
We feel very welcome here and we are a solid member of our 
community.

Interviewer: Due not least to the currently ongoing 
Russia­Ukraine war, many industrialists worry about 
the supply of energy and raw materials. What is your 
view on the topic of energy and raw material shortages? 

Answer, Mr. Richard Engelhard: We at Engelhard Arzneimittel 
share the worries of primarily those who have been directly 
affected by the war. Naturally, the war has also affected 
many other persons and industries. The energy and raw 
material shortages have surely affected the manufacturing 
sector and even us, in turn. Because we deliberately opera-
te in a sustainable manner, we had already endeavoured, 
before the war, to plan for the long term and to prepare for 
possible shortages through high inventory levels. For 
example, our production facilities far exceed the statutory 
requirements on energy efficiency, and have already been 
preserving energy for a long time. We at Engelhard 
Arzneimittel have always sought to make a contribution 
toward the low consumption of resources and, at the same 
time, to offer the best products and the best service to 
our customers. 
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Interviewer: Dear Mr. Oliver Engelhard, in your corporate 
profile you highlight the importance of research for the 
high quality of your products. What percentage, in terms 
of number of employees and scope of work, including 
clinical studies, does Research ac count for at Engelhard 
Arzneimittel?

Answer, Mr. Oliver Engelhard: For an OTC company, we make 
above-average investments into our Research and clinical 
studies. This is because we are convinced that through  
our focus on research, our wealth of ideas, our quest for 
innovation, and a proper measure of understanding of our 
values, we can continue to satisfy our customer demands.  
We have made it our responsibility to remain close to the 
needs of our customers, and we see our company claims  
as our innate obligations. For this reason, we continue to 
raise our own benchmarks and strive to always want to 
achieve the best for the health of others. 

Interviewer: The OTC market is highly competitive. Where 
do you see potentials for your company? In your point of 
view, how will this market develop or change in the next 
few years? 

Answer, Mr. Oliver Engelhard: That’s correct. Customers 
nowadays are more self-sufficient and informed than they 
were even a couple of years ago. This has to do, most likely, 
with all of the information that is available on the Internet. 
Patients have grown from passive into active role-takers. 
Health is no longer exclusively defined by the curing of 
diseases. Rather, it is defined by guarding against disease 
through prevention and also by caring for our well-being. 
Taking their health “into their own hands” has now become  
a matter of course for younger people. Under this tendency, 
there is potential for the development of new products and 
for their marketing. The sharing of our experience with a 
well-tolerated and effective product will certainly be of 
help. But the recommendations of doctors and pharma-
cists also remain critical in this context. Clinical studies and 
their adoption into guidelines are gaining ever-larger 
importance, reason for which we at Engelhard continue to 
focus, once again, on research and trials. 

Interviewer: Mr. Richard Engelhard, as already mentio­
ned, the OTC market is highly competitive. What effect 
has the shift from the corporate notion of “acquiring 
health” to “preserving health” had on the market and 
especially on Engelhard? 

Answer, Mr. Richard Engelhard: As already mentioned, this 
reality of an increasingly proactive and independent user is  
of great significance. OTC preparations are no longer just 
medications, but are becoming more and more a part of 
daily life. They are perceived as lifestyle products – therefore, 
users are no longer necessarily patients. We too are 
developing our portfolio with this background in mind, 
and are paying special attention to this customer need.
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3. Topic block: Anniversary 

Interviewer: Dear Mr. Oliver Engelhard, 150 years of 
Engelhard Arzneimittel is a long company history that 
one can certainly look upon with pride. What have you 
planned within the framework of this anniversary, and 
who would you like to thank in particular? 

Answer, Mr. Oliver Engelhard: Aside from pride we also feel 
deep gratitude. The focus of attention during our anniver-
sary celebrations are our employees and all partners 
connected with Engelhard. All of them are or were a part  
of Engelhard and have made a significant contribution to  
our success, upon which we can look back with pride, after 
150 years. Furthermore, we are using the occasion of our 
anniversary to tell the public about our company history and 
future goals. 

Interviewer: Dear Mr. Richard Engelhard, what particular 
action being taken during this 150­year anniversary is of 
special importance to you?

Answer, Mr. Richard Engelhard: It is not easy to answer this 
question as everything that we’re doing for our anniversary  
is special, and I cannot reveal to you anything that is still  
to follow. The anniversary celebrations are more of a mara-
thon with many milestones, than a single experience on a 
particular day. However, the large anniversary celebration 
together with our 450 employees will certainly be special  
to me, as they have contributed decisively to where we  
stand today.

Interviewer: Mr. Oliver Engelhard, what can we expect 
from Engelhard Arzneimittel in the next 150 years? 

Answer, Mr. Oliver Engelhard: Today we are already the world 
market leaders in the cough market with Prospan; this is 
something that we also want to achieve with isla - probably  
in the 9th or 10th generation. We will continue to expand  
and become further internationalised, developing new 
markets and countries. In doing so, we will continue to use 
the same level of professionalism that we continuously 
practice in our company. We have doubled our turnover  
and work force in only the last 10 years. This trend should 
continue in the next 150 years. We have placed no limits on 
our creativity. We will continue to conduct research and 
development, and press ahead with the strengths of our 
global brands. I can make a promise as to what will not 
change: In 150 years, the Engelhard company will continue to 
be a family company and maintain the “Made in Germany” 
promise.
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4. Topic block: Product Portfolio

Interviewer: Dear Mr. Richard Engelhard, isla® is con­
sidered to be the founding brand of Engelhard Arznei­
mittel. In your opinion, does a measure of luck have its 
place alongside a measure of scientific curio sity and the 
economic spirit of the times? In your view, what para­
meters continue to play a key role in the successful 
marketing of your products?

Answer, Mr. Richard Engelhard: Luck is the meeting of 
opportunity and preparation. And we have always been 
well prepared and well equipped. In order to achieve succes-
sful marketing, INNOVATION, QUALITY and ADVANTAGES are 
of central importance, alongside creative and individual 
pathways, combined with the right (i.e. our) employees.

Engelhard 150 Years



Fact sheet, Engelhard brands 

Prospan® 
For acute coughing or chronic-inflammatory respiratory 
diseases: Prospan® is versatile. With its proven special ivy 
extract EA 575®, Prospan® alleviates different symptoms 
effectively. It alleviates the urge to cough, loosens stub-
born phlegm and supports expectoration. The bronchi are 
dilated so that mucus can drain once again via natural 
paths. Prospan® is available in many pharmaceutical forms 
and may also be given as a cough syrup to infants (for 
children under 1 year of age, following consultation with a 
doctor). Prospan® has been 
Made in Germany for more 
than 70 years. 

isla® 
The medicinal products of isla® throat lozenges with a 
special extract made of Icelandic moss are effective for 
itchy throats and dryness of the mouth. The isla® med acute 
throat lozenges additionally contain a hydrogel complex 
with hyaluronic acid and are used for cold-related throat 
and voice ailments. In the case of strain-related throat 
ailments with hoarseness, isla® med voice noticeably relie-
ves symptoms quickly. For children starting at 4 years of 
age, the isla® junior throat lozenges with a pleasant 
strawberry taste, which were developed together with 
mothers, paediatricians and pharmacists, are especially 
well-suited. 

Sinolpan® 

For colds accompanied by sinus infections, Sinolpan® forte 
relies on pure cineol, extracted from natural eucalyptus oil. 
Sinolpan® forte works against bothersome symptoms at  
4 different levels: It loosens mucus in the airways, it frees  
the nose, it fights against infection, and it noticeably relieves 
the feeling of pressure in the 
head. Sinolpan® forte with its 
enteric-coated special capsule 
EA 6.8 is well tolerated.

Tyrosur® 
For wounds, slight burns, and for tattoo care, Tyrosur® 
CareExpert Wound Gel uses soothing dexpanthenol to 
support the natural healing process and skin regeneration. In 
the case of minor infected wounds, Tyrosur® Wound Healing 
Gel* fights infection with the antibacterial agent tyrothricin 
and is also well tolerated by the skin.

Both hydrogels follow the principle of ideal moist wound 
treatment and allow the wound to breathe. For contact-
free application, there is the antibacterial Tyrosur® Wound 
Healing Powder*, which prevents adhesion thanks to its 
lactose basis. 

Tyrosur® CareExpert Wound Gel is a medicinal product, 
Tyrosur® Wound Healing Gel and Wound Healing Powder are 
medications.

*For the (alleviating) treatment of small, 
superficial, mildly oozing wounds, with bacterial 
superinfection with tyrothricin-sensitive 
pathogens, such as tears, scratches, abrasions.

Fig. 20: Sinolpan® ©Engelhard

Fig. 21: Tyrosur® Wound Healing Gel 
©Engelhard

Fig. 22: Tyrosur® CareExpert  
©Engelhard

Fig. 19: isla® moos family ©Engelhard

Fig. 18: Prospan® family  
©Engelhard
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Velgastin® 
The Velgastin® Flatulence Suspension with the active agent 
simethicone provides relief for gas-related gastrointestinal 
discomfort in babies, such as for stomachaches due to 
flatulence: gas bubbles in the gastrointestinal tract are dis-
solved so that the air can escape in a natural way. Velgastin® 
Flatulence Suspension is very well 
tolerated. Velgastin® Flatulence 
Sus pension can be taken not just 
by babies and small children, but 
also by pregnant women.

Glycilax® 
Glycilax® suppositories with the active agent glycerine are a 
mild preparation for bowel evacuation with a gentle mode of 
action, for use with constipation or painful stool evacuation:  
It softens the intestinal contents and increases the gliding 
properties of the stool. This 
can stimulate the action of the 
bowels and ease evacuation. 
Glycilax® is available for adults 
as well as for children and 
infants. 

For additional information on all Engelhard products, 
please visit 

www.engelhard.de

Fig. 23: velgastin® ©Engelhard

Fig. 24: Glycilax® ©Engelhard
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Compulsory information

Prospan® Cough Syrup, liquid for intake, Prospan® Cough 
Lozenges, Prospan® Cough Syrup, liquid for intake, 
Prospan® Cough Drops, liquid for intake, active agent: dry  
ivy leaf extract; areas of use: for the improvement of symp-
toms in cases of chronic inflammatory bronchial diseases; 
acute respiratory tract infections with coughing as a side 
effect. Note: In the case of longer-lasting symptoms or the 
appearance of shortness of breath, fever, or purulent or 
bloody secretions, a doctor’s care should be sought imme-
dia tely. Warnings: Prospan® Cough Drops contain 47 % alcohol 
by vol.!

Sinolpan® forte 200 mg enteric-coated soft capsules  
Active agent: cineol; areas of use: for treatment of the 
symptoms of bronchitis and colds involving the respiratory 
tract. For concomitant treatment in cases of chronic and 
infectious respiratory tract diseases, e.g. of the paranasal 
sinuses (sinusitis). Warning: contains sorbitol and phospho-
lipids from soy beans.

Tyrosur® Wound Healing Gel; Tyrosur® Would Healing 
Powder, powder for use on the skin; active agent: tyro-
thricin; areas of use: for the (alleviating) treatment of small, 
superficial, mildly oozing wounds, with bacterial super-
infection with tyrothricin-sensitive pathogens, such as tears, 
scratches, abrasions. Warning: Tyrosur® Wound Healing Gel 
contains propylene glycol!

Velgastin® Flatulence Suspension drops for intake, sus-
pension active agent: simethicone (dimethicone: sili cium 
dioxide 97:3) 41.2 mg/ml; areas of use: for the sympto matic 
treatment of gas-related gastrointestinal symptoms, e.g. 
flatulence (meteorism) and feelings of fullness, for prepa-
ration for examinations in the stomach area such as X-rays 
and sonographies.

Glycilax® for adults; Glycilax® for children, suppositories, 
active agent: glycerol 85 % areas of use: for stool evacua-
tion in cases of constipation and painful bowel movements.

For risks and side effects, read the package insert and 
ask your doctor or pharmacist.

Date of revision of the text: August 2022
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Fig. 1: Rosen Pharmacy  
©Engelhard

Fig. 5: Dr. Paul Engelhard (1874-1944)   
©Engelhard

Fig. 9: Manufacture of Prospan® 1962 
©Engelhard

Fig. 3: 1868 Launch of Isla Moos Pastilles 
©Engelhard

Fig. 7: 150-year anniversary key visual in 
English ©Engelhard

Fig. 11: Product control of isla® moos 
©Engelhard

Fig. 2: Karl Philipp Engelhard (1836-1924) 
©Engelhard

Fig. 6: Prospan® bottle from 1950  
©Engelhard

Fig. 10: Manufacture of Prospan® nowadays 
©Engelhard

Fig. 4: Dr. Max Engelhard (1877-1940) 
©Engelhard

Fig. 12: Managing Directors Oliver and Richard 
Engelhard ©Engelhard
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Fig. 8: Engelhard Administration building 
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Fig. 13: isla® moos and isla® med acute  
©Engelhard

Fig. 17: isla® moos family ©Engelhard

Fig. 15: Velgastin® ©Engelhard

Fig. 19: Tyrosur® CareExpert ©Engelhard

Fig. 14: Sinolpan® ©Engelhard

Fig. 18: Tyrosur® Wound Healing Gel 
©Engelhard

Fig. 16: Prospan® family ©Engelhard 

Fig. 20: Glycilax® ©Engelhard
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Engelhard Arzneimittel 
Herzbergstraße 3  
61138 Niederdorfelden

Download options 
and press contact

Press Contact 
Herr Frank Ahnefeld 
f.ahnefeld@engelhard.de 
+49 6101 53 92 47 0 
+49 173 88 95 34 9
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